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THE ANTIRUMOURS STRATEGY (ARS)

A long-term process of social change to:

* Prevent discrimination
* Promote inclusion & positive interaction
* Make the most of diversity



THE ANTIRUMOURS STRATEGY (ARS)

An innovative city strategy to promote a

change on perceptions, attitudes and
behaviors that combines :

* Local public policy
 Social and citizen’s movement



THE ANTIRUMOURS STRATEGY (ARS)

Specific objectives:

1. To engage and empower a wide range of
stakeholders and citizens by implementing a
local policy and building a cooperative
anti-rumours multi-level network



THE ANTIRUMOURS STRATEGY (ARS)

Specific objectives:

2. To promote critical thinking and raise
awareness of the negative effects of
stereotypes, prejudices, and false rumours by

iImplementing innovative and participative
actions to reduce them



THE ANTIRUMOURS STRATEGY (ARS)

Specific objectives:

3. To influence the political and social agenda
so that reducing prejudices and preventing
discrimination is recognized as a crucial
collective goal for society as a whole



THE ANTIRUMOURS STRATEGY (ARS)

It's not...

a communication campaign to spread
anti-rumours data and arguments



THE ANTIRUMOURS STRATEGY (ARS)
Evolution:

1. Spanish cities

2. European cities (Sweden, Greece,
Ireland, Poland, Germany, italy, Portugal
etc.)

3. Non-European (Japan, Mexico, Jordan,
Canada, Morocco, UK etc.)



THE KEY CONCEPTS

Stereotypes, prejudices and rumours
have a multifaceted nature of their roots,
comprising cognitive, emotional and social
components



THE KEY CONCEPTS

Stereotype Prejudice Discrimination

* Cognitive




THE KEY CONCEPTS: RUMOURS

Formula of rumours:
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THE KEY CONCEPTS: RUMOURS

Rumours (and fake news) spread because

They confirmed our previous ideas or beliefs
They are compatible with our own interests

Help us explain complex ambiguous
situations, reduce anxiety and justify behavior

Arise in a context of an actual or potential

threat (tangible and psychological) and often
related to identity



THE KEY CONCEPTS: RUMOURS

OUR BRAIN cheat us

- To feel better
- To foster our cohesion with the group

- Prefers an explanation (even if fake) than
none explanation



THE KEY CONCEPTS: DATA IS NOT ENOUGH

The objective and rigorous information are
not enough to dismantle prejudices and
rumours as their causes and nature are
much complex.



THE KEY CONCEPTS: ANTIRUMOURS

e The emotional dimension
* |dentifying our priorities and goals

* The need to adapt them to different audiences

and contexts
e Face-to-face is more effective

 The relevance of the messenger and channels



THE ANTIRUMOURS STRATEGY (ARS)

The anti-rumours approach:
Long-term work-in-progress city strategy

Political commitment and consensus
Social engagement and participation
Seducing the ambivalent majority
Creativity and innovation

Rigour
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Sustainability



THE ANTIRUMOURS STRATEGY (ARS)

Key elements:

1.
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Anti-rumours diagnosis

Anti-rumours priorities

Anti-rumours network

Training anti-rumours agents

Implementing anti-rumours actions & campaigns

Evaluation of impact



1. COMMUNICATION

Logos and slogans
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1. COMMUNICATION

Public presentations and events




1. COMMUNICATION

Materials and resources

te enfermen:

ASYLUM SEEKERS :‘b . 0";’:"’;:’"0 ,I,p';zelrumor.

al/ “g%u E!PMA

SASA DE LAROSITA UNA - o e v ARRIBA LA BLANCA, LA NOIA PERUA-
o AN DAGRIAR AAT muuuumukus

AL LORO
CONLOS RUMORES

Direct Provision (DP) centres are privately run, ona
for-profit basis. Conditions vary from each centre.

Mobile home parks, former convents and hotels all
operate as DP centres in Ireland.
0 0 PG PEE T TERD LA MAGRA DE R AASSEDE ATACK X VAL X
o WO DEIA PER T GRADES No M PLCAR gl A BARGELOVA mms
€5 707 L0S cATU Mmur mwmo SNG LA VEITAT DeLs EortAN
GENTE DEeN D €51 . 1M DAMERICA LLATINA.
FARA RRESEak A

How long do they live

INFORMATE,PEENSA ACTUA

TS v TS ‘ £l CREUS
Bt o {7 LT SR 10T ALLO

WUE DIVEN?

B Ea e

Getxo

A e

ATOTS | TOTE

ALLOWANCE INFORMAT.

ue
tescalfin les
orelles

associative movement actors in the city;
cial Cente who dedicated:



1. COMMUNICATION

Communication channels

BCN Accid Intercultura

Una ciutat diversa, una ciutat compromesa amb la convivéncia i la cohesié social

ﬁ QuUISOM IMPULSEM LA INTERCULTURALITAT ESTRATEGIA BCN ANTIRUMORS ESPAI AVINYG FORMACIO | RECURSOS

Antirumors - Qué fem

Una convivéncia lliure de rumors i estereotips
ACTUALITAT ANTIRUMORS Quisom?

LAXARXA ANTIRUMORS L’Estratégia BCN Antirumors és la linia d'accié del Programa BCN Interculturalitat.

Neix de la constatacié, durant el procés participatiu d’elaboracié del Pla BCN “ n
CATALEG ANTIRUMORS Interculturalitat, que un dels elements que dificulta més la convivéncia en la H
diversitat és el desconeixement de altre. B

FORMACIG ANTIRUMORS
Aquest desconeixement es transforma sovint en por o recanga i es verbalitza a

#NoComparteixoRumors

TSRS través de rumors i estereotips falsos.
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2. ATTRACTING NEW ALLIES
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3. KNOWLEDGE & CRITICAL THINKING

Myth:
Migrants get free
buggies on demand

e

‘There is no such thing as buggies on demand!

QUE
The total figure spent on buggies in 2012 03 T'APROFITI
nationwide to people of all nationaiiies amounts LA DIVERSITAT
1o just 0.004% of the social welfare budget

4EVER

How to fight rumours and
stereotypes about cultural
diversity in Barcelona




4. PARTICIPATIVE AWARENESS




5. POSITIVE INTERACTION




6. DIRECT CONFRONTATION
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7. SPACES FREE OF RUMOURS




8. ANTIRUMOURS CREATIVE LABS




9. NEW LEVELS OF INFLUENCE




10. COOPERATION AND EXCHANGE
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